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" Algorithms for bargain shopping are the answer to
‘a frugal traveler’s prayers, as. Well as the day to-day
business at ITA Software.
- ITAs system ‘which uses PCs mstead of mmnframes

searches all available alrlme flights for best available
‘prices given a specxﬁed date. ITA runs airfare search

programs for heavy-hitting customers including Orb-
itz, Continental, Air Canada and America West.

- And with Forrester Research cmng six out of 10 -

online airline ticket buyers as more interested in
prlce than carrier, ITA’s professional mission is Vah-

“It solves the problem completely, by
literally finding all of the answers, 1o
‘matter how many there
are and displaying the
ones the customer wants
tosee”

. Jeremy Wertheimer, CEO, R~

_ how to price,”
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dated as 1t takes its technology a step further.
Now ITA’s travel technology can help users search
to find the best deals that day, the day before and the

day after. Would-be travelers can consider three days
of travel itinerary optlons ‘expanding then‘ choice of

deals threefold.

“It's straightforward computer science;’ sald Jere—‘: :

my Wertheimer, ITA CEO and cofounder. “It solves

the. problem completely, by literally finding all of the

answers, no matter how - many there: are and dlsplay

~ ing the ones the customer wants to see.” e
ITA is already prowdmg the expanded search ser-
vice for America West and i is pmsed to announce new

parlners any day.

_ Wertheimer, a MIT artificial mtelhgence lab gra‘ =

ate, said his company uses rows of Linux-based
servers, something new and improved for the airline
industry. The system not only produces options for
users looking to get from here to there, but also sug-

~ gests leaving from a smaller airpor 1ose to here or -

there for expanded fare options. ~ :
‘What ITA i is domg is teaching the alrlme mdustry i
. said Henry Harteveldt, Forrester
| Research travel analyst, in a published re; rt’ -

And it is now doing it mternauona]ly
Wertheimer announced that ITA i

ics: Profitable ITA expands’ travelers’ options

fmany mllllons

,,of cué.tomers use ITAS system every m nth ‘as the

illghts more than 24—hours

- long. When it did happen the airline industry cooked

up a fictitious connection point to link the one long

'ﬂlght into two on the books. ‘That connection point
 was called QPX, the name adopted by ITA :Eor its low

fare search system. .

“At some point we'll probably have to come up W‘lﬂ’l
a cool name,” Wertheimer said.

Private and proﬁtable ITA now employs 50, dou-

~ bling every year since launchmg in ’99. The company

is doing so well, it’s hiring quality assurance and oper-
ations people. But be Warned The flood of résumes

- going into ITA means candldates are given a pro-
- gramming problem to solve and they must demon—'
W searchmg; : ' ‘
~and providing pricefirst and the tno of days flight
data for international flights on Contmental More air-
i lmes are expected to follow su1t :

strate how they’'d d ‘
Perhaps they’ll come up W1th some. bargam shop-

-ping algonthms to get onlme customers bumped up

toﬁrstclass b e b



